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TRAININGS/WORKSHOPS

Advanced use of EndNote Workshop at
Kasetsart University, 3rd Aug 2016

British Academy of Management (BAM)
2016 workshops in the UK, 5th Sep 2016:
Mixed Methods Workshop, Developing a
Convincing Argument in your Thesis
workshop, Getting Published in Good
Journals and Using Case Studies: Bringing
the Real World into your Classroom
Leader's Conference: a Journey to
Excellence, Shangri-La Hotel, 23th Jul 2014
Functional Food Factors, International
Summer School in Biosphere Science at
Hiroshima University, Japan, 8th —16th
Sep 2013

Communication Skills, Effective Meeting,
Management, Negotiation Skills and
Presentation Skills, University of
Hertfordshire, UK, March 2013

Training for Trainees; Teaching Technique
in an international Course, Faculty of
Economics, Kasetsart University, 4th — 8th
Apr 2011 o

Institutional economics applied to
Coordination in quality chains, in Hanoi,
Vietnam, 3rd — 5th Dec 2007

Supply Chain Security Management
System, ISO/PAS 28000: 2005, By
Management System Certification
Institute (Thailand), 26th Feb 2007
Techniques of Writing Social Science
Research in English, By Department of
Agricultural Extension and
Communication, Faculty of Agriculture,
Kasetsart University, 30th Oct 2006

An Intermediate Course for University
Lecturers on Debt Instruments, By the
Stock Exchange of Thailand, 18th - 20th
Oct 2006

Licensing of Fundamental Knowledge of
Financial and Capital Markets (FK) from
Thailand Securities Institute (TSI), April
2003 - 2007
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Thamthanakoon, N. (2016). “Factors
affecting the choice of marketing
channels by rice farmers in Thailand”
2nd Best Poster award at BAM2016
Doctoral symposium on 5th
September 2016
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